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A new take onValentine’s Day:

Hannah Finegold
News Editor

Now that Valentine’s Day is right around the 
corner, before one is hung over from too many 
Lindor truffles or recovering from the pain of 
being reminded that being single is a way of life, 
someone should air some grievances. February 
14 marks a holiday that many take way too seri-
ously. First of all, it lands too close to the major 
holidays, so pressuring a significant other to drop 
some cash to show how much he or she has affec-
tion is egregious and rude.  Second, it’s insensi-
tive to those who may have been dumped around 
Valentine’s Day. Over Facebook. When they had 
dinner plans. So instead girls plan a “girls night” 
to try and forget their insecurities of not having 
someone to call “baby” on a day that’s dedicated 
to a Roman Catholic priest, St. Valentine. Need-
less to say, some people are not big fans of this 
rightfully nicknamed “Hallmark Holiday”.

Not every kiss begins with Kay, and seeing that 
creepy commercial where the guy with the serial 

killer eyes grabs his girlfriend in a thunder-
storm and tells her he’ll never leave, someone 
might call 911 for her. 

“Especially in high school, not all-but some 
of the female students get really upset when 
they don’t get any gifts or special surprise from 
the person they like. Give guys a break, we are 
17 and still have no idea how to talk to girls, let 
alone buy her things” said Junior Ryan Dan-
Hesse.

If the day was actually about showing af-
fection and not a commercialized mania full 
of buying overpriced flowers and chocolate, 
then maybe people would show more affection 
to the day all about showing affection. A poll 
by Helium reiterates the general feeling that 
Valentine’s Day is overhyped, with “66% of the 
908 voters believing the day is just for commer-
cialism and not romantic opportunity.”  There is 
this negative stigmatism that comes with anyone 
who is against Valentine’s Day, that they have 
no heart. But it’s hard to show any lovey-dovey 
feelings when companies such as San Antonio’s 
Convention and Visitors Bureau try to capitalize 
on people’s emotions.

And why do men feel like they need to buy 
their lady something special? Because women 
see that it’s considered the norm for their honey 
to do so, that otherwise their significant other 

When driving down Marconi on the 
way home from school, it can be quite dif-
ficult for one to resist the temptations of all 
the fast food restaurants scattered down the 
avenue. After turning onto the street after 
Eastern, one is first met by Panda Express, 
followed by KFC, then taunted by Carl’s Jr., 
and then forced with what some consider 
being the most difficult enticement: McDon-
ald’s. Oh, and Taco Bell is right there, too.

These are just a few of the fast food 
places within walking distance of El 
Camino.

With their simple accessibility, pleasing 
advertisements, speedy service, and yummy 
(yet extremely unhealthy) food choices, fast 
food restaurants are a quick way to solve the 
‘what-to-eat-for-dinner’ dilemma. But can 
these food chains really be blamed for the 
rise in obesity among Americans.

Considering all of the convenience that 
fast food has to offer, it is no surprise that 
44% of Americans eat from these fast food 
chains at least once a week. Over 50 million 
people order fast food per day. 60% of the 
people who are considered obese in America 
are overweight due to their fast food con-

sumption. These are some glaring statistics 
that many people find to be quite disturbing. 
Since it is an easy way out, many just decide 
to point the finger at powerful food chains 
such as McDonald’s.

But is McDonald’s really forcing people 
to buy their product? Sure, they offer double 
cheeseburgers at an unfathomable price and 
have the glorious dollar menu, but they aren’t 
pointing a gun at people telling them to buy 
from their restaurants. The well-known golden 
arches are just a beckon for all to come.

Since people are naturally lazy, they tend 
to go for the easiest option. For example, 
fast food is just an easy way for moms to not 
worry about making dinner for their kids after 
they get home from a long day at work. It is 
just much simpler for them to pull through the 
drive thru and get a couple Happy Meals and 
not have to deal with the added stress making 
a meal may cause.

Simple?  Yes. Healthy? Definitely not. 
Obesity is on the rise in America, and fast 
food restaurants are the easy target to blame. 
Their food is unhealthy and full of fat that 
leads to added body fat. However, fast food is 
not the cause of obesity in America. Addiction 

to the unhealthy fast food is the cause of 
obesity.

Wouldn’t everyone love to just eat 
garbage food all the time? It tastes so good 
and people just love the euphoria of eating 
things delicious as the Big Mac or Whop-
per. But in splurging in something so full 
of carbs such as the big bad burgers from 
McDonald’s and Burger King, one is to 
pay the price when they get on the scale 
the next morning. When that time comes, 
people have a choice. They can either work 
off those extra carbs on the treadmill that 
afternoon or they can just ignore it and 
probably will go out to eat again sometime 
that week. Most people are too lazy and 
will just opt for the second choice because 
it is so much easier. But as time goes by, 
the zipper will no longer go up on one’s 
jeans and the shirt will no longer button all 
the way down.

Fast food addiction is extremely 
common, and can even ruin people’s lives. 
About 6% of the American population is 
plagued with this addiction. Sure, it’s easy 
for an outsider to just say ‘put down the 
cheeseburger and pick up an apple,’ but 

could you tell a smoker to ‘put down the 
cigarette and pop in a piece of bubblegum?’ 
Of course not. Addictions take time to over-
come, and some people never earn enough 
strength to defeat their obsessions.

At the end of the day, we have no one 
to blame but ourselves for our actions. It is 
not McDonald’s fault for obesity in America. 
They are just trying to run a business and 
make money. People need to realize that 
they need to take responsibility for their 
actions. They could start out by showing 
some personal restraint. If one feels the 
need to go out for fast food simply because 
of the convenience, order something on the 
healthier side, perhaps a salad without all that 
dressing. Honestly, it is much better that way 
and your body will be thanking you later. 
Snack on healthy foods during the day so at 
night during the meal times, your body won’t 
be hungry enough for those chicken nuggets. 
Self-inflicted obesity is a simple thing to steer 
clear of, as long as one has help from family 
and friends. But most importantly, people 
must believe that they are capable of making 
smart decisions to stay healthy themselves.

 

doesn’t really love them. On and on 
the endless cycle of romantic fluff goes 
round and round every single year 
without fail. It’s easy to see why a man 
would feel inclined to buy flowers 
or something covered in chocolate, 
because gifts up the chances of getting 
a date acceptance by 20% according to 
the New York Times.

In addition, Valentine’s Day focuses 
mainly on the woman and almost never 
on the male’s emotions. 

“I’m fed up with Valentine’s Day being 
all about the female, too. If it really was 
a day about showing affection to your 
significant other, that includes guys. You 
never see a girl buying a present for her 
man on the 14th” said Freshman Carly 
Benton. Perhaps ladies could show more 
consideration and do something nice for 
their boyfriend.

Cupid, next year, ease up a little. Maybe 
cool down, and put your arrows back in 
your diaper.
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Fast food temptations taunt students with bad choices
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Valentine’s Day may have fallen out of favor with modern generations.

Are roses and 
romance overrated?


