
VEGAN REVOLUTION TAKES 
NEW MENU AT “IN-N-SPROUT” LACKS ANIMAL PRODUCTS AND CARNIVORE SUPPORT 

Madison Morita
Editor in Chief

 In-N-Out has long been a staple food destination for 
El Camino students, known for their delicious burgers and 
fries and generally reasonable prices. However, all of these 
traditional and not-so-traditional menu items will become 
a thing of the past as In-N-Out debuts their new name and 
face: In-N-Sprout.
 In-N-Out will be going vegan in May of 2014 in or-
der to combat the growing obesity problem in America 
as well as become a hotspot in the increasingly “hipster 
movement.” In-N-Out simply does not provide the mini-
mum required amount of grease for the half of the popula-
tion that rolls out the door of other unhealthier fast-food 
establishments. It also fails to satisfy the other half of the 
population that sits around in obscure coffee-shops wear-
ing horn-rimmed glasses and sipping their dirty chai tea 
latté with a shot of deep thinking. Self-proclaimed hipsters 
are quoted as calling In-N-Out, “too mainstream,” and so 
the eatery is seeing a significant drop off of customers. 
 In-N-Sprout has only released a few of their new menu 
items to the public in order to gauge the reaction of the 
public. Some choices include scrambled tofu, poi, flowers, 
and hemp milk.   
 One upset consumer is Senior Mason McLain, who 
stated, “I love meat. I love all kinds of meat. I love every 

kind of meat. I love meat. I can’t support In-N-
Out’s decision to go vegan because I love meat so 
much.”
 McLain is clearly not a minority in the 
scheme of things. Less pretentious “folksters,” a 
long-standing enemy of the hipsters, blame them 
for the loss of such an iconic fast-food eatery. 
Hipster houses have been teepeed by the folksters 
with organic toilet paper, and they have even gone 
so far as digging a very large main stream that 
runs past a majority of their residences. There 
have been protests by folksters and other unhappy 
customers outside of the In-N-Sprouts that are un-
der construction often involving the popular slo-
gan, “MEAT NOT WHEAT.” Petitions have also 
been circling the internet in hopes of persuading 
In-N-Out to remain a meat enthusiast.
 Even Junior Rachel McKim, a vegetarian, didn’t 
support this change. “If In-N-Out wants to satisfy a veg-
an appetite, they should go half and half and just provide 
menu options for those who are vegetarian or vegan. A lot 
of people are trying to follow the trend of being healthier 
and they think that being a vegetarian or vegan automati-
cally makes you healthy. Just because you’re a vegetarian 
doesn’t mean you don’t like potato chips!”
 As for the new menu, McLain predicts they will add 
couscous and quinoa, both being food options he does not 

prefer. Sophomore Max Arbogast chimed in that, “I might 
still go to the vegan In-N-Out if they keep their fries, but 
otherwise I do not support this decision at all. They will 
lose a great deal of customers.”
 McKim hypothesizes that they will most likely adopt 
sweet-potato fries simply because it is what tends to hap-
pen when establishments go vegetarian or vegan. Regard-
less of fry type, however, it is clear that the majority of El 
Camino believes that In-N-Out will not have financial suc-
cess with this endeavor and will be out of business faster 
than one can say, “organic.”

A world without Oreos: Now a harsh reality
CJ Garsow

Staff  Writer

 Yesterday, sophomore Crystal Brown walked 
into Safeway and proceeded to aisle 12, where she usu-

ally goes to get her favorite treats - Oreos and Chips Ahoy 
- only to find they had disappeared. She went to Customer 

Service very confused, asking if they had moved them; she came 
to find out they hadn’t. The man behind the desk simply said, “Na-

bisco products have been revoked.” She dropped to the floor, cried, 
and then demanded to speak to the person responsible for this new Oreo 

prohibition. 
 The company has been having some difficulties. One of the employees re-

ported an ant infestation about 6 months ago. Now they are going bankrupt because 
moms are removing Nabisco products out of their growing children’s everyday con-
sumption. Many mothers have been removing Nabisco from their children’s diets in 
response to the ant infestation and the issue regarding obesity. The infestation was 
so severe that there were ants on the equipment and in the food. If one was there and 
went to eat a cookie, they wouldn’t know if they were eating a regular cookie or one 
covered in ants.
 Due to Nabisco’s financial problems and health concerns, the products that will 
no longer be available are Oreos, Chips Ahoy, Swedish Fish, Triscuits, Teddy Grams, 
Newtons, and Nutter Butters, to name a few. People, as a consequence, will now be 
forced to eat the generic products and other delicious treats.
 Brown reacted to the news like many others, “No, I didn’t know they went out 
of business. When I  found out I punched my friend in the stomach and then I cried 
a little. I will definitely miss Chips Ahoy. If I had the chance to save one product, I 

would run in with my Superman cape and save the recipe from everything and then 
create my own business.” She continued, “I definitely think people will be extremely 
shocked and disappointed at this tragic state we are in. This world is going to come to 
an end: first Twinkies, now this. They have gone too far!” 
 Freshman Lupe Gonzales feels like it just might be the big man’s fault. “I knew 
they were going out of business. My favorite products are Oreos and Chips Ahoy, 
but if I had to save one, definitely Chips Ahoy.” He then declared, “I blame Obama. I 
don’t know why - it’s just his fault. I think Oreo and Chips Ahoy fans will think this 
is an outrage. [World War 3] will begin and the Japanese will get in on it too.”
 Freshman Lauren McCoy wasn’t as shocked as the others. “I wouldn’t really be 
sad, I would just buy the generic kind. I don’t know how other people will react, it de-
pends if they are Oreo enthusiasts or not. Some people might just not care. I wouldn’t 
be shocked,” she said. “If I could save one item it would be fudge-covered Oreos. If 
there was a strike like Hostess, I really wouldn’t care because to me it is stupid to go 
crazy. It’s just food. I think that when Hostess went out of business the way people 
reacted was foolish. That just proves how fat 
our nation is.”
 Now that have the realization 
that there will never be Oreos, 
Graham Crackers, Chips Ahoy, 
or Swedish Fish again, the heart 
breaks deep down inside. It’s 
time to say goodbye to the prod-
ucts that have always been there 
for consumers through breakups, 
childhood memories, and everyday 
smiles. Adios, Nabisco.

Your “High”ness serves 
her own “green tea”

Kyra Johnson
Graphics Editor

 The Queen of England has begun to make weed tea every night, upon the realization 
that she has easy access to excessive amounts of marijuana. She discovered that Buck-
ingham Palace has been growing weed in the basement for years, and selling it under the 
table to many citizens. To continue in her new way of finding new techniques to relax, 
the Queen has requested that all of the servers make weed tea for any guests that visit 
Buckingham Palace. In doing so Queen Elizabeth has started a trend across the United 
Kingdom. 
 What is possibly most shocking is the changing of the outfits the guards wear at the 
Palace. Her Majesty has given orders to have dreadlocks and has outlawed any other form 
of hairstyle. She wants everyone to succumb to the great event of consuming weed.
 It is unknown why the Queen has begun this new craze. Since she is getting older, 
one may account this odd behavior to her many years dealing with politicians and public 
affairs throughout many years of her life. But another conclusion people have made is 
that the queen has secretly been a pot head for many years and finally has given up hiding 
this from her people.
 In Buckingham Palace, visitors will now listen to the constant selection of reggae 
music requested from the Queen. It is a great surprise at how much her actions are being 
supported by her fellow people.The Queen even discovered weed tea by accident. She 
had been drinking tea one night and decided she wanted to smoke, and some of the mari-
juana fell into her tea. 
 Queen Elizabeth has also convinced her grandson to drink weed tea continuously. It 
has been found that he is more relaxed and can now attend to a petting zoo he has wanting 
at the Buckingham Palace for years.When he told the Queen the idea, she was delighted. 
In every single cafe in England, weed tea is served in honor of the Queen, and every visi-
tor leaves the Palace happier than before. 

Coke returns in Coca-Cola Recall on Nutella  
Now causing squirrel transformations and other hazelnutty behaviors
Annie Lin
News Editor

Attention all Nutella addicts! The time has 
come when one must pay an arm and leg to procure 
the coveted condiment! Batten down the hatches 
for riots in all major cities! Why? Well, according 
to a Nutella spokesperson, Wy Nomo, all contain-
ers of Nutella with an expiration date of April 1, 
2014 and later are now being recalled. 

Hundreds of batches of Nutella were 
somehow contaminated by an unknown 
substance that causes a terrible syndrome 
marked by symptoms such as uncontrollable 
laughter, the bulging of the eyes supposedly 
to the size of a large hazelnut, and involun-
tary hissing and squeaking noises. 

In severe cases, it has resulted in animal-
istic behaviors, particularly that of the squir-
rel. For example, an unfortunate man in New 
Jersey who had eaten some of the contami-
nated  Nutella attempted to run up a large oak 
tree while making incomprehensible squeak-
ing noises and promptly broke his arm. He ap-
peared to feel no pain and instead laughed so 
hard that he also ruptured his spleen. According 
to his family, he has no mental health issues, thus 
implicating the Nutella as the only possible cause 

of his strange behavior. 
Although only around twenty-six cases have been re-

ported so far and few have been as extreme as the New 
Jersey man, they have spanned the entire nation, coast 
to coast. The disorder does not appear to be contagious, 
but it is advised that one does not kiss, or share food or 
drink who has recently eaten Nutella just for a safety 

precaution.
Doctors like allergy specialist Ian Lyen warn 

that the strange symptoms may become life threat-
ening if not treated. When asked about a potential 
cure, he irritably replied that “maybe if people 
weren’t so addicted to this dang thing, none of 
this would have happened. I’m telling you, that’s 
the only cure.” Since this statement aired, Doctor 
Lyen has been receiving various death threats.

Well, it appears that “cure” will not be hap-
pening anytime soon. All supermarkets or smaller 
shops selling Nutella are seeing the item fly off 
their shelves as hardcore fans try to stock up for 
the long Nutella famine ahead. As for the potential 
negative effects, many still claim that the amazing 
taste and sugar boost greatly outweigh the possi-
ble disorder, including about every one out of five 

American citizens.
No matter what happens to the delicious treat or 

what terrible symptoms it may cause, it will forever be 
in the hearts of Americans with no shame.
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Melissa Harrell
Staff  Writer

The popular soda company Coca-Cola is bearing in mind putting back in an ingredi-
ent dating back to their original recipe: Cocaine, causing much controversy. But first, a 
modest amount of background is required to comprehend this striking change. 

In 1886, the first batch of Coca-Cola was brewed by Mr. John Pemberton, a phar-
macist whose goal was to create a ‘’brain tonic and intellectual beverage” that would aid 
common ailments such as headaches, back pain, and muscle aches. Derived from the 
coca leaf (not to be confused with the cocoa leaf, found in chocolate) the plant has been 
used for medicinal purposes for hundreds of years. At the turn of the century, the heavy 
use of the drug would be removed from the drink, and advertisement would focus on sell-
ing a delicious sugary drink that anyone could enjoy. 

Even though officials from the company admit to using the coca leaf in the recipe 
still, they are extremely secretive when it comes to the recipe. It can be said that the com-
pany will soon put the heavy amount of cocaine back into their drink to sell to everyone, 
without breaking regulations. 

To the public eye, this is an outrageous occurrence that looks to be far from the 
truth.
It’s been said that throughout the years, the company has started to add more and more 
cocaine to its recipe, without consumers even knowing it. The enhanced flavor has sold 
more cans in the last few years, making the recent ratings shot through the roof, and as 
consumers drink more and more of the beverage, the more the concern of addiction rises. 
Soon, the only soft drink that anyone will want to drink is Coke, making a monopoly out 
of the already giant cooperation. 

On the other side of the argument is the buyers that are excited about the product 
becoming more “medically situated.”  Many have asked why they would even take the 
drug out of the drink in the first place. After all, it was in the original recipe. 


